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Safe Harbor
This presentation and the accompanying oral presentation have been prepared by Datadog, Inc. (“Datadog” or the “company”) for informational purposes only and not for any other purpose. Nothing
contained in this presentation is, or should be construed as, a recommendation, promise or representation by the presenter or Datadog or any oﬃcer, director, employee, agent or advisor of Datadog.
This presentation does not purport to be all-inclusive or to contain all of the information you may desire. Information provided in this presentation speaks only as of the date hereof, unless otherwise
indicated.
This presentation and accompanying oral presentation contain “forward-looking” statements, as that term is deﬁned under the federal securities laws, including but not limited to statements regarding
Datadog’s strategy, product and platform capabilities, growth in and ability to capitalize on long-term market opportunities, estimated cloud and observability spending on slides 8 and 9 , gross margins
and operating margins including with respect to sales and marketing, research and development expenses, investments and capital expenditures, and Datadog’s future ﬁnancial performance, including
its guided revenue on the slide “Rapid Revenue Growth” and the information on the slide entitled “Financial Outlook”. These forward-looking statements are based on Datadog’s current assumptions,
expectations and beliefs and are subject to substantial risks, uncertainties, assumptions and changes in circumstances that may cause Datadog’s actual results, performance or achievements to differ
materially from those expressed or implied in any forward-looking statement.
The risks and uncertainties referred to above include, but are not limited to (1) our recent rapid growth may not be indicative of our future growth; (2) our history of operating losses; (3) our limited
operating history; (4) our business depends on our existing customers purchasing additional subscriptions and products from us and renewing their subscriptions; (5) our ability to attract new
customers; (6) our ability to effectively develop and expand our sales and marketing capabilities; (7) risk of a security breach; (8) risk of interruptions or performance problems associated with our
products and platform capabilities; (9) our ability to adapt and respond to rapidly changing technology or customer needs; (10) the competitive markets in which we participate; (11) risks associated
with successfully managing our growth; (12) general market, political, economic, and business conditions including concerns about reduced economic growth and associated decreases in information
technology spending; and (13) the impact that the ongoing COVID-19 pandemic and any related economic downturn could have on our or our customers’ businesses, ﬁnancial condition and results of
operations. These risks and uncertainties are more fully described in our ﬁlings with the Securities and Exchange Commission (SEC), including in the section entitled “Risk Factors” in our Annual Report
on Form 10-K for the year ended December 31, 2021, ﬁled with the SEC on February 25, 2022. Additional information will be made available in our Quarterly Report on Form 10-Q for the quarter ended
September 30, 2022 and in other ﬁlings and reports that we may ﬁle from time to time with the SEC. Moreover, we operate in a very competitive and rapidly changing environment. New risks emerge
from time to time. It is not possible for our management to predict all risks, nor can we assess the impact of all factors on our business or the extent to which any factor, or combination of factors, may
cause actual results to differ materially from those contained in any forward-looking statements we may make. In light of these risks, uncertainties and assumptions, we cannot guarantee future
results, levels of activity, performance, achievements, or events and circumstances reﬂected in the forward-looking statements will occur. Forward-looking statements represent our beliefs and
assumptions only as of the date of this press release. We disclaim any obligation to update forward-looking statements.
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Datadog is the
monitoring and security platform
for cloud applications

Evolving technology paradigms create rising complexity
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Datadog solves
complexity
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Datadog breaks down silos
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Our history of innovation
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Our history of innovation
Deployed everywhere, used by everyone

Generally available products only.
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Long-term growth drivers are still in early stages
Cloud spend continues to grow rapidly

Gartner Forecast: Public Cloud Services, Worldwide - 2010-2016, 4Q12 Update; 2011-2017, 4Q13 Update; 2012-2018, 4Q14 Update; 2013-2019, 4Q15 Update; 2014-2020, 4Q16 Update;
2015-2021, 4Q17 Update; 2016-2022, 4Q18 Update; 2017-2023, 4Q19 Update; 2018-2024, 4Q20 Update; 2019-2025, 4Q21 Update; 2020-2026, 3Q22 Update.
Gartner Market Databook - 4Q12 Update; 4Q13 Update; 4Q14 Update; 4Q15 Update; 4Q16 Update; 4Q17 Update; 4Q18 Update; 4Q19 Update; 4Q20 Update; 4Q21 Update; 3Q22 Update.
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At our core, Observability is a very large opportunity
Datadog Observability TAM ($B’s)

$62B
in 2026
Gartner Forecast: Enterprise Infrastructure Software, Worldwide, 2020-2026, 2Q22 Update.
Published June, 2022. IT Operations Market.
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INDUSTRY
RECOGNITION

We were named a
Leader in the 2022
Gartner Magic
Quadrant for
Application
Performance
Monitoring and
Observability

This graphic was published by Gartner, Inc. as part of a larger research document and should be evaluated in the context of the entire document. The Gartner document is available upon
request from DataDog. Gartner does not endorse any vendor, product or service depicted in its research publications, and does not advise technology users to select only those vendors
with the highest ratings or other designation. Gartner research publications consist of the opinions of Gartner’s research organization and should not be construed as statements of fact.
Gartner disclaims all warranties, express or implied, with respect to this research, including any warranties of merchantability or ﬁtness for a particular purpose. GARTNER is a registered
trademark and service mark of Gartner, Inc. and/or its aﬃliates in the U.S. and internationally and is used herein with permission. All rights reserved.
Gartner, Magic Quadrant for Application Performance Monitoring, Padraig Byrne, Gregg Siegfried, Mrudula Bangera, June 7, 2022.

Why Datadog for cloud security
Break down silos between DevOps
and Security

Datadog has the richest, deepest data

No additional friction or performance
penalty to instrument, no data tax
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Datadog Security products
Observability

Security

Infrastructure Monitoring

Cloud Security Management

Application Performance Monitoring

Application Security Management

Log Management

Cloud SIEM
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Financial overview

Datadog today

CUSTOMERS

FINANCIAL

$1.53B +74%

TTM revenue

(1)

TTM Y/Y growth

~22,200
Total

15 PRODUCTS IN AN INTEGRATED DATA PLATFORM
Infrastructure

TTM non-GAAP operating margin

~2,600

Incident Management

Observability Pipelines

CI Visibility

PLATFORM ADOPTION

80%

Customers using 2+ products

40%
Cash, cash equivalents, restricted
cash, and marketable securities

Cloud Workload Security

Customers using 4+ products

16%

Customers using 6+ products

CSPM

We were named a Leader
in the 2022 Gartner
Magic Quadrant for
Application Performance
Monitoring

PEOPLE

Dollar-based net retention rate

$1.8B

Database Monitoring

Application Security Management

24%

130%+

Network Monitoring

$100k+ ARR

Cloud SIEM

TTM free cash flow margin

Log Management

Real User Monitoring

Synthetic Monitoring
Continuous Profiler

20%

APM

~3,200 at 31
locations
(2)

(1) All data as of Sep 30, 2022. Non-GAAP operating margin and TTM free cash ﬂow margin are non-GAAP measures. See Appendix for a reconciliation to ﬁnancial results prepared in accordance with GAAP.
(2) Employee headcount as of December 31, 2021.
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Our growth drivers
1

Secular tailwind of digital transformation and cloud migration

2

Increased penetration of cloud and next-gen DevOps customers

3

Expanding products / use cases for customers

4

Adding new markets beyond observability
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Rapid revenue growth
Annual revenue

Quarterly revenue

$M’s

$M’s
Guided(1)
445-449

Guided(1)
1,650 -1,654

(1) Guided revenue are forward looking statements. See Safe Harbor for important information about these assumptions and forward looking statements.
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Strong customer growth
Total customers
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Strong customer growth
# of customers with ARR $1M+

# of customers with ARR $100K+
% of total ARR
60%

69%

76%

78%

83%

82%

85%
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Platform strategy is resonating with customers
% of customers using 2+ products

% of customers using 4+ products

% of customers using 6+ products
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Strong retention and upsell

Mid-High
90%s
Dollar-based
gross retention rate

130%+
Dollar-based
net retention rate
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Financial summary
FY17

FY18

FY19

FY20

FY21

TTM (Sep-22)

$101M

$198M

$363M

$603M

$1,029M

$1,532M

109%

97%

83%

66%

70%

74%

Gross margin(1)

77%

77%

76%

79%

78%

80%

Research & development
margin(1)

23%

27%

29%

29%

30%

30%

Sales & marketing margin(1)

43%

44%

39%

31%

25%

24%

General & administrative
margin(1)

10%

9%

9%

8%

7%

6%

Operating margin(1)

1%

(3)%

(1)%

11%

16%

20%

Free cash ﬂow margin(1)

6%

(3)%

0%

14%

24%

24%

$6M

$(5)M

$1M

$83M

$251M

$364M

Revenue
% Y/Y growth

Free cash ﬂow(1)
(1)

Non-GAAP measures. See Appendix for a reconciliation of these non-GAAP measures to the most directly comparable GAAP measures.
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Financial outlook (as of November 3, 2022)(1)
Revenue
Non-GAAP operating income(2)
Non-GAAP EPS(2)
Weighted average diluted shares

(1)
(2)

4Q22

FY22

$445-449M

$1,650-1,654M

$56-60M

$300-304M

$0.18-0.20

$0.90-0.92

Approx. 347M

Approx. 346M

Financial outlook are forward looking statements. See Safe Harbor for important information about these assumptions and forward looking statements.
Non-GAAP measures. See Appendix for a reconciliation of these non-GAAP measures to the most directly comparable GAAP measures.

23

Appendix

Non-GAAP Financial Measures and Other Information
The statistical data, estimates and forecasts referenced in this presentation and the accompanying oral presentation are based on independent industry publications or other publicly available
information, as well as information based on our internal sources. While we believe the industry and market data included in this this presentation and the accompanying oral presentation are reliable
and are based on reasonable assumptions, these data involve many assumptions and limitations, and you are cautioned not to give undue weight to these estimates. We have not independently veriﬁed
the accuracy or completeness of the data contained in these industry publications and other publicly available information.
Terms such as number of customers, annual recurring revenue or ARR and dollar-based net revenue retention rate shall have the meanings set forth in our Annual Report. Dollar-based gross retention
rate is calculated by ﬁrst calculating the point-in-time gross retention as the previous year ARR minus ARR attrition over the last 12 months, divided by the previous year ARR. The ARR attrition for each
month is calculated by identifying any customer that has changed their account type to a “free tier,” requested a downgrade through customer support or sent a formal termination notice to us during
that month, and aggregating the dollars of ARR generated by each such customer in the prior month. We then calculate the dollar-based gross retention rate as the weighted average of the trailing
12-month point-in-time gross retention rates. We believe dollar-based gross retention rate demonstrates the stickiness of the product category we operate in, and of our platform in particular.

Non-GAAP Financial Measures
Datadog discloses the following non-GAAP ﬁnancial measures in this presentation and the accompanying oral presentation: non-GAAP gross proﬁt, non-GAAP gross margin, non-GAAP operating
expenses (sales and marketing, research and development, general and administrative), non-GAAP operating income (loss), non-GAAP operating margin, non-GAAP net income (loss), non-GAAP net
income (loss) per diluted share, non-GAAP net income (loss) per basic share, free cash ﬂow and free cash ﬂow margin. Datadog uses each of these non-GAAP ﬁnancial measures internally to
understand and compare operating results across accounting periods, for internal budgeting and forecasting purposes, for short- and long-term operating plans, and to evaluate Datadog’s ﬁnancial
performance. Datadog believes they are useful to investors, as a supplement to GAAP measures, in evaluating its operational performance, as further discussed below. Datadog’s non-GAAP ﬁnancial
measures may not provide information that is directly comparable to that provided by other companies in its industry, as other companies in its industry may calculate non-GAAP ﬁnancial results
differently, particularly related to non-recurring and unusual items. In addition, there are limitations in using non-GAAP ﬁnancial measures because the non-GAAP ﬁnancial measures are not prepared in
accordance with GAAP and may be different from non-GAAP ﬁnancial measures used by other companies and exclude expenses that may have a material impact on Datadog’s reported ﬁnancial
results.
Non-GAAP ﬁnancial measures should not be considered in isolation from, or as a substitute for, ﬁnancial information prepared in accordance with GAAP. A reconciliation of the historical non-GAAP
ﬁnancial measures to their most directly comparable GAAP measures has been provided in this Appendix.
Datadog deﬁnes non-GAAP gross proﬁt, non-GAAP gross margin, non-GAAP operating expenses (sales and marketing, research and development, general and administrative), non-GAAP operating
income (loss), non-GAAP operating margin and non-GAAP net income (loss) as the respective GAAP balances, adjusted for, as applicable: (1) stock-based compensation expense; (2) the amortization
of acquired intangibles; (3) non-cash beneﬁt related to tax adjustment; (4) employer payroll taxes on employee stock transactions; and (5) amortization of issuance costs. Datadog deﬁnes free cash
ﬂow as net cash provided by operating activities, minus capital expenditures and minus capitalized software development costs. Investors are encouraged to review the reconciliation of these historical
non-GAAP ﬁnancial measures to their most directly comparable GAAP ﬁnancial measures.
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GAAP to Non-GAAP reconciliation
Gross proﬁt margin ($000’s)
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GAAP to Non-GAAP reconciliation
Operating expenses and operating proﬁt ($000’s)
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Free Cash Flow bridge
Free Cash Flow ($000’s)
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